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Overview Duties of the SCPRT Research Office:

1. Conducts economic impact research and tracks 
performance indicators of South Carolina tourism

2. Conducts research to inform and evaluate 
SCPRT’s advertising efforts

3. Provides data and advice to partners and 
stakeholders

4. Responds to public requests for information
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Research FY2016-2017 FY2017-2018 FY2018-2019
State Funds Budget Budget Budget
Classified Positions $114,271 $120,993 $120,993
Temporary Personnel $0 $0 $0
Operating $20,000 $20,000 $20,000
Employer Contributions $51,079 $54,430 $55,500
Totals $185,350 $195,423 $196,493

Budget of the SCPRT Research Office:

The SCPRT Research Office spends: 
• $294,596.68K annually on data (SCPRT Marketing Plan)
• $6,270.80K annually on software licenses (Research Operations Budget)
• $12,381.00K annually on intern (Research Operations Budget)

Total SCPRT Research Office Annual Spending = $490K
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 STR Hotel Performance
 STR Hotel Forecast
 SCDOR Accommodations Tax Collections
 SCDOR Admissions Tax Collections
 SCDOR Tourism-related Gross Sales
 Airport Data
 SCDEW Tourism Employment Data
 FW Dodge Construction Permits
 SC State Parks Overnight Accommodations & 

Golf Rounds
 SC Treasurer Allocation of 2% 

Accommodations Tax

 SMARI Insights
 DHS I-94 Arrivals
 National Golf Foundation Inventory of Golf 

Courses
 USTA Survey of State Travel Office Budgets
 USTA TEIM
 USTA TTSA
 VisaVue Travel Data
 NTTO Survey of Inflight Air Travel
 TNS/Kantar Travels America
 Statistics Canada

SCPRT Research Office regularly obtains or purchases data 
from over 20 Sources, including:
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• Coordinate or Perform Economic 
Impact Analyses

• Coordinate advertising strategy 
and evaluation research

• Create complex, customized 
analyses using data from 
government, businesses 
consumer surveys

• Proof all reports and analyses

• Respond to Ad Hoc Requests

• Meet/coordinate with other 
research partners, state agencies, 
stakeholders

• Manage research budget, 
purchase data, perform 
administrative functions

• Enter data into spreadsheets 
which support regular reports and 
analyses

• Distribute and publish public 
reports

• Create basic, customized analyses 
using government data and 
business data

• Proof all reports and analyses

• Respond to Ad Hoc Requests



Overview Duty #1: Economic Impact Research and 
Tracking Performance Indicators
1. Work with US Travel Association to produce state 

and county level tourism economic impact studies
“Tourism is a $21.2 billion industry, employing 1 in 10 South Carolinian residents 
and generating $1.6 billion in state and local taxes”

2. Track tourism indicators such as hotel performance 
statistics, accommodations tax collections and air 
passenger deplanements

“Revenue per Available Room or RevPAR (Occupancy Rate x Average Daily 
Rate) for January - June 2018 was $75.35, up 2.1% compared to the same 
period of 2017. “



Overview Duty #2: Inform and Evaluate SCPRT 
Advertising

1. Contract (1-5 years) with a marketing research 
vendor to perform advertising strategy and 
evaluation research. Potential contractors could 
include:

• Private Businesses
• Universities
• Gov’t Institutes

2. Use TravelsAmerica (TravelTrakAmerica) data to 
provide advertising research to advertising agency



Overview Duty #3: Provide Data and Advice to 
Partners and Stakeholders

1. Collaborate with partners to help them develop 
research methodologies

2. Regularly provide data to partners to facilitate their 
missions 

* Partners include CVBs, Chambers of Commerce, SCATR representatives, state agencies, SCPRT 
staff, event organizers and private businesses



Overview Duty #4: Respond to Public Requests for 
Information

1. Respond to Ad Hoc requests from general public, 
the media, tourism industry partners, legislators, 
government agencies, private businesses etc. 

Since Summer 2013, we have fielded about 380 ad hoc requests.
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Deliverables

Deliverable 52
Create & Publish Tourism Research Reports

Provided to achieve the requirements of applicable law: 
S.C. Code Ann. §51-1-60. Duties and Powers of SCPRT

Primary Customer Segments
Local Governments

Destination Marketing Organizations
Tourism-related Associations

Tourism Businesses
Higher Education Institutions

Agency Allowed to Charge by Law: S.C. Code Ann. §51-1-40
SCPRT does not charge for research reports. 
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Deliverable 52
Create & Publish Tourism Research Reports



Deliverables

Deliverable 52
Create & Publish Tourism Research Reports

324 research reports on SCPRT.com including: 

 State Level Lodging Report (Monthly)
 Accommodations Tax Collections by County (Monthly)
 Admissions Tax Collections by County (Monthly)

 Accommodation Tax Distribution by Local Gov’t (Quarterly)

 Economic Contribution of Tourism in South Carolina (Annually)
 Economic Impact of Travel on South Carolina Counties (Annually)
 Accommodations Tax Revenue Distribution by Local Gov’t (Annually)
 Expenditures of Annual Accommodations Tax Revenues (Annually)
 Profiles of Consumer Travel to South Carolina (Annually) such as:

 Domestic Out-of-State Leisure Travel to South Carolina (Annually)
 Domestic VFR Travel to South Carolina

 Economic Impact of Golf in South Carolina (Every Three to Five Years)

200+ Monthly Reports

50+ Quarterly Reports

40+ Yearly or
Infrequent Reports



Deliverables

Deliverable 52
Create & Publish Tourism Research Reports

From: The Economic Contribution of Tourism in South Carolina
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Deliverable 52
Create & Publish Tourism Research Reports



Deliverables

Deliverable 52
Create & Publish Tourism Research Reports

Not Published on SCPRT’s research webpages:

Full Reports on SCPRT internal programs (Deliverable 53)



Deliverables

Deliverable 52
Create & Publish Tourism Research Reports

Not Published on SCPRT’s research webpages:

Full reports on SCPRT internal programs

Reports based on vendor or government data that legally 
or contractually prevent us from publishing their data



Deliverables

Deliverable 52
Create & Publish Tourism Research Reports

Things you won’t find on SCPRT’s research webpages:

Full reports on SCPRT internal programs

Reports based on vendor or government data that legally 
or contractually prevent us from publishing their data

Full impact reports for statewide weather events (e.g. 
Hurricanes, The 2017 Solar Eclipse) 
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Deliverables

Deliverable 52
Create & Publish Tourism Research Reports

Things you won’t find on SCPRT’s research webpages:

Full reports on SCPRT internal programs

Reports based on vendor or government data that legally 
or contractually prevent us from publishing their data

Full impact reports for statewide weather events (e.g
Hurricanes, The 2017 Solar Eclipse) 

Data that is tracked or owned by tourism partners  



Deliverables

Deliverable 52
Create & Publish Tourism Research Reports

Greatest Harm: SCPRT, DMOs, and other tourism businesses and 
organizations use this information to gauge tourism growth trends. 

SCPRT is the only entity that creates these reports so if SCPRT 
didn’t create them they would not be available. A very few CVBs or 
other entities with sufficient budgets and research staff to buy and 
process a portion of the relevant data.



Deliverables

Deliverable 53
Utilize Tourism-Related Tax Collections and Statistics 

to Inform Agency Operations
Provided to achieve the requirements of applicable law: 
S.C. Code Ann. §51-1-60. Duties and Powers of SCPRT

Primary Customer Segments
SCPRT Internal Departments

Contracted Partners (e.g. Advertising Agency)



Deliverables

From:
SCPRT
Blue Sheet

Deliverable 53
Utilize Tourism-Related Tax Collections and Statistics 

to Inform Agency Operations
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Deliverable 53
Utilize Tourism-Related Tax Collections and Statistics 

to Inform Agency Operations
From: Fiscal Year 2016-17 Advertising Effectiveness Research



Deliverables

Deliverable 53
Utilize Tourism-Related Tax Collections and Statistics 

to Inform Agency Operations
From: 2015 Welcome Center Focus Groups Report
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Deliverable 53
Utilize Tourism-Related Tax Collections and Statistics 

to Inform Agency Operations
From: South Carolina Tourism Today Newsletter
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Deliverable 53
Utilize Tourism-Related Tax Collections and Statistics 

to Inform Agency Operations
From: 2018 TourismEconomics Data

Estimates of Overnight International Visitors to South Carolina
(Thousands)

Country of Origin CY2015 CY2016 CY2017
% Chg CY2017 vs 

CY2016
Canada 491 425 430 1.1%
Germany 25 25 30 18.5%
United Kingdom 23 23 23 -2.6%
Japan 18 20 21 3.7%
China 13 15 16 12.2%
France 13 12 11 -9.0%
Mexico 10 10 11 5.1%
Mexico 10 10 11 5.1%
South Korea 7 7 10 37.7%
Italy 7 8 8 5.6%
India 6 7 7 2.9%
Spain 6 6 6 6.9%
Netherlands 6 6 6 0.2%
Sweden 4 5 6 23.1%
Australia 5 5 5 1.2%
Brazil 6 5 4 -10.6%
Switzerland 4 4 4 -6.9%
Ireland 3 4 3 -2.4%



Deliverables

Deliverable 53
Utilize Tourism-Related Tax Collections and Statistics 

to Inform Agency Operations
Greatest Harm: SCPRT uses this data to ensure that it’s programs 
are performing at their maximum and that the agency is 
appropriately serving the state’s tourism industry and citizens. 

Without this data SCPRT would be unable to evaluate its 
performance of these responsibilities.
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Section 3: SC Tourism
Performance and Forecast



Performance 
Measures

US Economic Growth
US Economic Indicators are currently very strong

Stock market – Growth from Mar ‘09 to Aug ‘18:
 S&P 500 up 320%
 Dow Jones up 290%
 Nasdaq up 520%

Housing – Demand has nearly erased existing supply
 2018 prices are much higher than previous peak in 2006
 New construction starting up late, +7.8%, Jan-June 2018

U-3 Unemployment – Just 3.9% in July 2018. 
May U-3 level of 3.8% was an 18 year low. 
 High school dropout unemployment of 5.1% for July was lowest ever, 

down from 15.6% in 2009. 



Performance 
Measures

US Tourism Growth

US tourism growth has been strong and consistent since 
the Great Recession:

 101 consecutive months of growth in hotel room-
nights sold (2nd longest in STR Inc. historical records)

 Domestic traveler spending in the US has grown an 
average of  4.9% every year since 2009



Performance 
Measures

Growth in SC Tourism
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Measures

Growth in SC Tourism
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Measures

Tourism in South Carolina, 2018

Hotel RevPAR Hotel Room-Nights Sold Airport Deplanements

2% Accommodations 
Tax Collections

State Parks 
Revenue

Spending on Visa Cards 
in SC by Int’l Visitors

Jan-July 2018 Jan-May 2018Jan-July 2018

Jan-June 2018

UP
7.1%

UP
2.1%

UP
1.5%

UP
9.1%

UP
3.6%

FY2017-2018

UP
12.9%

FY2017-2018



Performance 
Measures

South Carolina Tourism Forecast
Barring unforeseen collapse, US economic fundamentals 
suggest several more years of economic growth;
 Economy and jobs are hot but not overheating.
 Inflation seems to be under control currently.
 Tourism will likely continue to benefit.
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18.9% forecasted 
growth from 2017 to 

2022

International Visitor Volume to South Carolina
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IF:
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Questions

???
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