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i Section 1: Overview




Duties of the SCPRT Research Office:

1. Conducts economic impact research and tracks
performance indicators of South Carolina tourism

2. Conducts research to inform and evaluate
SCPRT’s advertising efforts

3. Provides data and advice to partners and
stakeholders

4. Responds to public requests for information



Overview

Budget of the SCPRT Research Office:

Research FY2016-2017 FY2017-2018 FY2018-2019
State Funds Budget Budget Budget
Classified Positions $114,271 $120,993 $120,993
Temporary Personnel $0 $0 $0
Operating $20,000 $20,000 $20,000
Employer Contributions $51,079 $54,430 $55,500
Totals $185,350 $195,423 $196,493

The SCPRT Research Office spends:
e $294,596.68K annually on data (SCPRT Marketing Plan)
. $6,270.80K annually on software licenses (Research Operations Budget)
e $12,381.00K annually on intern (Research Operations Budget)

Total SCPRT Research Office Annual Spending = S490K




Overview

SCPRT Research Office regularly obtains or purchases data

from over 20 Sources, including:

O STR Hotel Performance

O STR Hotel Forecast

0 SCDOR Accommaodations Tax Collections
0 SCDOR Admissions Tax Collections

O SCDOR Tourism-related Gross Sales

O Airport Data

O SCDEW Tourism Employment Data

O FW Dodge Construction Permits

0 SC State Parks Overnight Accommodations &
Golf Rounds

[ SC Treasurer Allocation of 2%
Accommodations Tax

O SMARI Insights
L DHS 1-94 Arrivals

O National Golf Foundation Inventory of Golf
Courses

O USTA Survey of State Travel Office Budgets
O USTATEIM

O USTATTSA

O VisaVue Travel Data

O NTTO Survey of Inflight Air Travel

O TNS/Kantar Travels America

O Statistics Canada



Overview

Dudley Jackson
Director of Research
20 Years State Service

Coordinate or Perform Economic
Impact Analyses

Coordinate advertising strategy
and evaluation research

Create complex, customized
analyses using data from
government, businesses
consumer surveys

Proof all reports and analyses
Respond to Ad Hoc Requests
Meet/coordinate with other

research partners, state agencies,
stakeholders

Sherri Bush-Herndon
Research Office Manager
12 Years State Service

Manage research budget,
purchase data, perform
administrative functions

Enter data into spreadsheets
which support regular reports and

analyses

Distribute and publish public
reports

Create basic, customized analyses
using government data and
business data

Proof all reports and analyses

Respond to Ad Hoc Requests



Duty #1. Economic Impact Research and
Tracking Performance Indicators

1.  Work with US Travel Association to produce state
and county level tourism economic impact studies

“Tourism is a $21.2 hillion industry, employing 1 in 10 South Carolinian residents
and generating $1.6 billion in state and local taxes”

2. Track tourism indicators such as hotel performance
statistics, accommodations tax collections and air
passenger deplanements

“Revenue per Available Room or RevPAR (Occupancy Rate x Average Daily
Rate) for January - June 2018 was $75.35, up 2.1% compared to the same
period of 2017. *



Duty #2: Inform and Evaluate SCPRT
Advertising

1. Contract (1-5 years) with a marketing research
vendor to perform advertising strategy and
evaluation research. Potential contractors could
Include:

Private Businesses
Universities
Gov't Institutes

2. Use TravelsAmerica (TravelTrakAmerica) data to
provide advertising research to advertising agency



Overview Duty #3: Provide Data and Advice to
Partners and Stakeholders

1. Collaborate with partners to help them develop
research methodologies

2. Regularly provide data to partners to facilitate their
missions

* Partners include CVBs, Chambers of Commerce, SCATR representatives, state agencies, SCPRT
staff, event organizers and private businesses




Overview Duty #4: Respond to Public Requests for
Information

1. Respond to Ad Hoc requests from general public,
the media, tourism industry partners, legislators,
government agencies, private businesses etc.

Since Summer 2013, we have fielded about 380 ad hoc requests.




Overview Consumer Business Gov't

Data Data Data.
Data In. SCPRT
Data Out. Rese_arCh
Office
Industry Public & Agency

Partners Media Programs
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Deliverables

Deliverable 52
Create & Publish Tourism Research Reports

Provided to achieve the requirements of applicable law:
S.C. Code Ann. 851-1-60. Duties and Powers of SCPRT

Primary Customer Segments

Local Governments

Destination Marketing Organizations
Tourism-related Associations
Tourism Businesses

Higher Education Institutions

Agency Allowed to Charge by Law: S.C. Code Ann. 851-1-40
SCPRT does not charge for research reports.



Deliverable 52
Create & Publish Tourism Research Reports

Explore this section for up-to-date reports on accommodations.

R e S e a rC h tax collections, revenue distribution, expenditures by fisc
and detailed information about the economic impact of travel

a n d Sta ti Sti CS and tourism in South Carolina.

Q3 Indicators The Economic Contribution of
Tourism in South Carolina

Download Download Download

Quarterly Indicators Yearly/infrequent Reports
( select a year v > C select @ month v )

Deliverables




Deliverables

Deliverable 52
Create & Publish Tourism Research Reports

324 research reports on SCPRT.com including:

[ State Level Lodging Report (Monthly)
d Accommodations Tax Collections by County (Monthly) 200+ Monthly Reports
L Admissions Tax Collections by County (Monthly)

O Accommodation Tax Distribution by Local Gov’t (Quarterly) } 50+ Quarterly Reports

L Economic Contribution of Tourism in South Carolina (Annually) B

O Economic Impact of Travel on South Carolina Counties (Annually)

O Accommodations Tax Revenue Distribution by Local Gov’t (Annually)

O Expenditures of Annual Accommodations Tax Revenues (Annually) 40+ Yearly or

O Profiles of Consumer Travel to South Carolina (Annually) such as: —Infrequent Reports
 Domestic Out-of-State Leisure Travel to South Carolina (Annually)
O Domestic VFR Travel to South Carolina

 Economic Impact of Golf in South Carolina (Every Three to Five Years)




Deliverables

Deliverable 52
Create & Publish Tourism Research Reports

From: The Economic Contribution of Tourism in South Carolina

TOURISM SPENDING: CORE & ECONOMY

BENEFICIARY INDUSTRIES OF TOTAL IMPACT

ON EMPLO

TENT

« Spending by travelers constitutes the “core” of tourism economic activity.

« Tourism-related government, investment and merchandise trade

expenditures add to the core activity to give a picture of the entire tourism-

generated economy.

2016 Tourism Spending by Category (in $ millions)

SC Residents $3,643
Out-of-State Visitors to SC $10,852
International Visitors $824
Government (Collectively) $490
Investment $740
Merchandise Trade 4,630
Total Tourism Demand $21,179

U.S. TRAVEL

ASSOCIATION

Tourism Core

Tourism Economy

Categorization of Tourism Supported Jobs" in SC, 2016

+ Tourism employment is
sustained within a diverse
set of industries.

+ In 2016, direct traveler
(core) spending generated
131,300 jobs, accounting for
6.4% of the state’s total non-
farm employment and 8.0%
of private employment.

s Including direct, indirect and
induced impacts generated
by all tourism (economy)
spending, tourism supports
200,700 jobs, or 9.8% of all
non-farm employment and
12.2% of total private
employment.

‘Other Industries *
5%

Transportation
4%

Retail Trade

Arts,

Entertainment,

and Recreation
6%

Food Services

30%
g "Based on employment generated by direct, indirsct
& inducid impacts of fourism ecanomy spending

+ Services are comprised of the following twa digit NAICS
codes. Information (51). Finance and Insurance (52), Real
Estate and Rontal and Leasing (53), Professional, Scientific
and Technical Services (54). Management of Companies and
Enterprises (55), Administrative and Support and Waste
Managoment and Remadiation Services (58), Educational
Services (§1). Health Care and Soclal Assistance (62). Other
Sarvices excepl Public Administration (81)

US. TRAVEL

e el iy 1 Other industries are comprised of the foBowing two digh

NAICS codes: Agriculture, Forestry, Fishing and Hunting {11},
i YA,

i (31} kT



Deliverable 52
Create & Publish Tourism Research Reports

SOUTH CAROLINA STATEWIDE 2% ACCOMMODATIONS TAX COLLECTIONS

Important Note: Monthly totals may be influenced by factors that are not related to business conditons during
that maonth, making comparisons with the same month in previous years problematic. These factors include
refunds or adustments due o t3xpayer filing emor, delinguent flers, processing delays at the South Caroling
Depariment of Revenue, changes in months associsted with holidays or large events (eg. Labor Day Weskand
n August or September). Year over yesr companzans of year-io-date totals are less susceptible to these
factors and are preferable to monthly comparsons. A review of the previous year's monthly reoorts provides a3

EE TR Ty SERCTERRERS Change in Statewide 2% Accommodations Tax Collections for July-June {June-May Business) FY1718
Businese Activity Period _ May 18 May 17 Percent  Jun 17 May 18 Jun 15May 17 Percant Compared to the Same Period in FY1617 by County
Tax Return Period Jun ‘18 Jun 17 Change Jul "17-Jun 18 Jul 116-Jun 17 Change
ASEEVILLE $1.588 50 $2.500.02 R $17.58883  $1522208  154%
AIKEN 35443218 35038837 245 332014112 $58220030  6.5%
ALLENDALE 3 3 = 5 5 G
ANDERZON 33257026 35800080 965% 373818315 IS05ETT4 BI%
BAMBERG 5823 50 $043.14 27e% . . .
BARNWELL $3.712.88 $2,050.02 25.0% §3405430 33553810  -18%
BEAUFORT $958,38122  §825,406.71 40%  §0,02850510 5865002318  43%
BERKELEY $96.74148  $82,503.01 4% $22020511  $772,21385  152%
CALHOUN o 5 - 5 5 .
CHARLESTEN $1,040.082.10  $1,040.525.70 $18,558,337 54 SITA11,886.41  5.4%
CHEROKEE $18.200.30 31580165 SITBATE41 15382817  148%
CHESTER $7.315.19 273827 -18.3% 32153103 SI0675451  235%
CHESTERFIELD $4.758.53 $7.187.88 -33T7% $47,850.88 $46,423.63 25% Highlighted Counties
CLARENDON 31240780 F147T3215 a4 $18078288 15410004  43% with Increasing A-Tacx
COLLETON $3523526 38580127 -10% 324048538 376715583 05% NeCormich 0%
DARLINGTON SI.777.02 $14,015.38 -18.0% 313728385 153T4E10 10T -
DILLON SOTTTT1 $13.24240 mr S128.33062 S12662762  08% Saluc 20.8%
DORCHESTER 517.041.24 $17.810.90 T 17081084 17454522 -24% Unian 0.0
» EDGEFIELD $1.108.24 $054.34 15,00 © 1140810 .
FAIRFIELD $2.588.31 $3.720.00 TR $3142081 33084000 -207% Hghlighbed Countins
—' FLORENCE $115,37860  $115,757.82 03%  $1,38151150 $1,368.40062  -05% with Ducreasing A Tax
GEORGETCM $I51.70410 314271145 83%  S2,08074275 5200499835  38%
GREENVILLE $430.800.63 345267428 5% S4TEO00IZ0 S4.37355083 28M Chester A
GREENWOOD 31215560 32375485 4% 323343351 320320543 124% Fairfield 20.7%
HAMPTON 52.028.54 $2.571.72 211% $2797325  $27.23014  27% |aneaster A71%
HORRY $1.855.10465 3128257128 S15% 32122054475 §21.35833318 -08%
JASFER 5820512 34144570 -124% 341435250 338040534 §4%
WERSHAW 31454230 31612431 2 515042495 S1T122185  -50%
LANCASTER $5.048.17 $5.473.42 8% $53,23325 640758 ATA%
LAURENS 31231708 $1460203 156% $18020260 14084838  137%
[1=3 $1.448.81 $1.508.87 945 $17,35203  §17.87806  -29% Legend
LEXINGTON 50640268 310002501 S18%  S120128758 5114540277  48%
McCORMICK $3.060.43 £5,005.78 -43.0% $IBTETOE  S20B4203  240% Change in Statewide 2% A dations Ta
MARION $2.372.04 $4,145.30 -428% 32823755 30354804 7% [ 0+ eesed cnbeetioes Fom shers peicd in pieviaus yane
MARLEORO $2.012.20 $2.207.20 a8% §24053082 52300411  85% .
NEWSERRY $1334330  $1415850 Ere $15351330  $13510708  135% [ vz cnlecions o e e presicun yean
OCONEE $24,528.13 $27,560.30 32A% 3344253911 $306,895.28 12.2% M |¢nll-:li\nsendad:ﬂ due o acoountieg issues or were kessthen e businesses zre reporing
CRANGESURG 33141032 ET.30234 10 §75402377  STIEG1635  25% i SN Lo D st sf
FICKENS SI06507H 35443455 40% $614,85005  $S46.287.10  126%
RICHLAND SIEATTAT 321083522 28%  S3ESBE0TIZ 5354144282 33
SALUDA $1.053.48 $1.007.33 40% $1265804 31048034  208%
SEARTANBURG 311353268 3116.47318 25%  S1.23058700 §$1.185.43735  45%
SUMTER $38.47338 33585800 17% 540115455 338078404  20%
UNION 3341834 $2.020.77 18.7% 33804254 33273445 190%
WILLIAMSEURG 5831.46 $1.150.75 277% © 31442008 E
YORK TI2188264 512812734 4%  §1,330,85352 §1.130.58807  127%
OTHER “ . NI $0.00 50.00 s
STATEWIDE $5.683.877.12 5672525150 -06%  §72032.8530% $69.539,22530  36%

* Due 1o disclom e kaws., county oollections with |ess than 5 businesoss reporting ane not listed but are induded in the stalewide iotss



Deliverable 52
Create & Publish Tourism Research Reports

Not Published on SCPRT’s research webpages:

JFull Reports on SCPRT internal programs (Deliverable 53)

Deliverables




Deliverable 52
Create & Publish Tourism Research Reports

Not Published on SCPRT’s research webpages:

JFull reports on SCPRT internal programs

JReports based on vendor or government data that legally
or contractually prevent us from publishing their data

Deliverables

v,s VisaVue® Travel

@ :




Deliverables

Deliverable 52
Create & Publish Tourism Research Reports

Things you won’t find on SCPRT’s research webpages:

JFull reports on SCPRT internal programs

JReports based on vendor or government data that legally
or contractually prevent us from publishing their data

JFull impact reports for statewide weather events (e.g.
Hurricanes, The 2017 Solar Eclipse)



Deliverable 52
Create & Publish Tourism Research Reports

South Carolina Eclipse Visitor Volume
& Economic Impact Summary

Ultimately, the visitor volume and economic impact estimates were derived using a model combining
data from SMARInsights’ primary research, data from STR, Inc., and SCPRT’s room inventory database.

In total, an estimated 513,000 parties came to or traveled within South Carolina to view the total solar
eclipse. The average party size was 3.1, equating to an estimated 1.6 million eclipse travelers. Qverall,
these travel parties spent $524 in South Carolina, for a total economic impact of $269 million. Eclipse
travelers are basically evenly distributed between in-state and out-of-state, but the out-of-state visitors
spent more — so they account for about two-thirds of the total economic impact.

Deliverables

In-State Out-of-State Total
Eclipse travel parties 253K 260K 513K
Avg. party size 3.2 3.1 3.1
Eclipse travelers BO5K 795K 1.6M
Avg. spending 5372 S673 5524

Economic impact 594.2M 5174.8M 5269M




Deliverables

Deliverable 52
Create & Publish Tourism Research Reports

Things you won’t find on SCPRT’s research webpages:

JFull reports on SCPRT internal programs

JReports based on vendor or government data that legally
or contractually prevent us from publishing their data

JFull impact reports for statewide weather events (e.g
Hurricanes, The 2017 Solar Eclipse)

(A Data that is tracked or owned by tourism partners



Deliverables

Deliverable 52
Create & Publish Tourism Research Reports

Greatest Harm: SCPRT, DMQOs, and other tourism businesses and
organizations use this information to gauge tourism growth trends.

SCPRT Is the only entity that creates these reports so if SCPRT
didn't create them they would not be available. A very few CVBs or
other entities with sufficient budgets and research staff to buy and
process a portion of the relevant data.



Deliverable 53
Utilize Tourism-Related Tax Collections and Statistics
to Inform Agency Operations

Provided to achieve the requirements of applicable law:
S.C. Code Ann. 851-1-60. Duties and Powers of SCPRT

Primary Customer Segments

SCPRT Internal Departments
Contracted Partners (e.g. Advertising Agency)

Deliverables




Deliverable 53
Utilize Tourism-Related Tax Collections and Statistics
to Inform Agency Operations

Current Indicators of South Carolina Travel & Tourism Current Indicators of South Carolina Travel & Tourism
]
F rO I I I Hotel Operating Statistics ) ) .
° State Accommodations and Admissions Tax Collections
Calendar Year Fiscal Year
Revenue per Available Reom or RevPAR (Occupancy Rate x Average Daily Rate) for January - June
2018 was $75.35, up 2.1% compared to the same period of 2017. RevPAR for the full calendar year After 12 months of FY17-18 (business month of June-May), state Accommodations Tax collections
2017 was $73.11, up 4.6% compared to 2016. were $72.0M (up 3.6%). Due fo a computer system upgrade at SCDOR, Admissions Tax collections and
Admissions Tax collections from Golf are unavailable at the time of this report.
Occupancy Occupancy YTD % RevPar RevPAR YTD % ) . . L N
June 2012 | Jan - Jun2018 | Change* | June 2018 | Jan - Jun 2018 | Change* {Note: Percent change in FY17-15 s versus same pie.psgiadin previous FY.)

United States 74.5% 65.9% 1.0% $98.85 565.29 3.8%

Sauth Aflantic 74.8% 59.4% 06% | 39514 59165 39% Stabmide 24 AT Callction Treds Satewide 5% AdneTax Colection Trends
u e e e South Carolina | 76.0% 55.0% 04% | 510438 57535 21% iy o e and et nd Rerns by o e s Vear € Retrms

“Some of the percent change is due fo sampling error.

Source: 5TR Inc. m: ] e g %
[ e T Unavailable
2 mo
200
Hotel Occupancy Outlook 00

Calendar Year T T )
Hotel occupancy cutlook for manths July 2018 throuah November 2018 is mixed

Source: 5C Department of Revenue

Apr May Jun Jul Aug Sep Oct Nowv
2018 | 2018 | 2012 | 2018 | 2018 | 2018 | 2042 | 2018
STR Inc. mas’t“’" Tie% | sesw | Teow | 743w | 835% | s47w | 642w | 58I State Park Operating Statistics
% Changa v Fizcal and Calendar Years
. ;’;g“"" same monthin | -2.5% | -1.3% [ 3.7% | -11% [ -D8% | 46% | -13% | 0.8% Occupancy in FY¥17-18 for campsites was up 10.3% and cabins were down 4.1% compared to the same
D e I I V e r a b I e S previous year period in FY16-17. Golf rounds were down 8.5% for January-June 2018 compared to the same period in
[ . 2017.
| - =] 5 Source: TR Inc. Jan-Jun Jul-Jun
CY2018 % Change FY1718 % Change
Occupancy
. . . Campsit 47.2% 15.5% 45.3% 10.3%
State and Regional Airport Deplanement Statistics Cabins 59.2% 0% 583% 21%
Calendar Year
Deplanements for January - May 2018 were up 9.1% compared to the same peried in 2017. Golf Rounds 16,812 B5% 34,573 29%
Deplanements for the full calendar year 2017 were up 7.2% compared fo 2016 Stay Ni: 223,793 14.7% 436.370 9.1%
May 2018 vs |\ op o000 YD Source: SC Department of Parks, Recrestion & Tourism — State Park Sarvice
May 2018 May 2017
(Jan-May) | % Change
% Change Employment
Charlest 216,571 14.0% 543212 8.7% Calendar Year
Columbia 51,004 3.3% 231323 7.0% Leisure and hospitality employment was 7.1% in June 2018 (P) compared to the same period in 2017.
Greenville/Sp 0 97,698 3.8% 427,905 6.8% - % Change - % Change
Hitton Head 2,981 BT% 12130 -17.3% M“"zg 1o | May20t8vs. [ ‘; Py | Aun2018vs.
Myrile Beach 132,230 10.0% 423400 | 14.8% May 2017 Jun 2017 (F) |
Total 500484 101% 1992870 | 8% I“:: :‘f"";’" i;:;ig ;:: f;::ﬁ z';:
01 rval B 8 . ' -
Savannah, GA 132,999 13.0% 539,666 10.7% Total Leisure & 1 — 268,800 % 280,500 7%
Gharlotte, NC 2,089,659 1.6% 9,519,392 20% Art, Entertsinment and Recreation 32,600 11.8% 38.000 23.4%
s . 5C Department of Parks, R 5o 4T Accommodstions 32,300 -1.2% 34,000 24%
oures: St Depariment of Ferks, Recreation and Teurism Food Service & Drinking Places 203,600 48% 208,500 5.4%

Source: US Department of Labor, Bureau of Labor Stafisfics

Impaortant notes: (F) indicates preliminary estimates. Mot all Leizure and Hospitality jobs gre.suprored by tourism.
Alternately, Tourizm Employment, as estimsted annually in tourism economic impact models used by SCPRT,
includes jobs across gll sectors of the econamy, but only these supported by tourism.

31418 31418



Deliverables

Deliverable 53

Utilize Tourism-Related Tax Collections and Statistics

to Inform Agency Operations

From: Fiscal Year 2016-17 Advertising Effectiveness Research

*HHs

Ad Awareness

Ad Aware HHs

Media Buy

Cost per Aware HH

Spring 2014

Report

9,961,687

32%

3,205,138

52,601,021

$0.81

Spring 2015

Report FY 2015-16 FY 2016-17

11,325,873 57,907,967 58,118,032

54% 50% 49%

6,168,502 28,689,305 28,622,232

$1,916,017 54,014,908 54,363,674

$0.31 $0.14 $0.15

85%

62% 60%

Familiar with
SC travel product

M 350-mile radius W Outside of 350 miles

48%

Rate 5C "excellent”
or "very good”

350-Mile Radius
&

4°

S aa% 43%
gﬁ* / ]
3% 3% 29%

I ) I I

Very familiar with SC  Rate SC"excellent”  Very likely to visit SC

BUnaware WAd-Aware

Undiscovered SC Visitors
Avg. Trip Spending
$1,462

$1,300

Unaware Ad-Aware

Recall by Medium by Distance

50%

HULY {among HULU users) pipl

. 39%
38%
i 37T

W 350 mile radius

o outside of 350 miles

Undiscovered SC Visitors
Avg. Number of Nights Spent

5.1

3.3

Unaware Ad-Aware




Deliverable 53
Utilize Tourism-Related Tax Collections and Statistics
to Inform Agency Operations

From: 2015 Welcome Center Focus Groups Report

Overall Reaction

Generally speaking, the redesigned welcome center was well liked by all the groups. There
certainly were differences in terms of both how the center was introducad to participants as
well as in the context of their past experience. The group with the least welcome center
experience who were given a guided tour of the facility and its amenities found it the nicest.
Those with more experience were less effusive, but were nonetheless quite favorable.

The overall driving force of the improved appeal was seemingly driven by the feeling of
openness and how bright and clean the place looked. Newness and new furniture were
drivers — as well as comparative experience, including past visits to this center. Respondents

D e I i V e ra b I e S saw as positives that they could see themselves using the free Wi-Fi, charging stations,

weather reports, and coupons and deals.

Interestingly, and importantly, what was not noticed was how the barrier had been removed
between the visitor and counselors by taking the staff out from behind a desk and forcing
more interaction. While this is a significant operation change, and may engender significantly
more engagement, it is not necessarily one that is noticed by the customer in an evaluation.
Rather, it may simply make for a better, more productive experience, which can lead to longer
stays and higher spending. Regardless, this significant change was not noticed.

Comparative Set

It is important to understand the perspective of the respondents and to what they were
comparing the remodeled center. After much discussion about how they use welcome centers
and how this one compares, it became evident that there was potentially some
misunderstanding. Upon probing it became clear that there were three potential types of
comparative facilities:

* Rest Stops: In general it seems reasonable to conclude from these sessions that
respondents were using the notion of rest areas and welcome centers
interchangeably. In fact with the first group (who were the most positive), many had
not actually been to a welcome center and would use it as a rest area. 'With this




Deliverables

Deliverable 53
Utilize Tourism-Related Tax Collections and Statistics

to Inform Agency Operations

From: South Carolina Tourism Today Newsletter

Monthly
Snapshot

of tourism indicators

Statewide
Hotel
RevPAR
$81.23

Admissions
Tax
Collections

State

Parks
Revenue
$3,796,335

RevPAR YTD is calculated on the calendar year. Admissions Tax Collections and

May 2018

[ ™3

%k

*k

e

State Parks Revenue YTD are calculated on the state fiscal year.

May 2018 vs
May 2017 | YTD 2018 YTD
May 2018 % Change | (Jan-May) | % Change
Charleston 216,571 14.0% 843,212 8.7%
Columbia 51,004 8.3% 231,323 7.0%
Greenville /
Spartanburg 97,698 3.8% 427,905 6.8%
Hilton Head 2,981 -8.7% 12,130 -17.3%
Myrtle Beach 132,230 10.0% 428,400 14.8%
TOTAL 500,484 10.1% 1,942,970 9.1%
Savannah/
Hilton Head 132,999 13.0% 539,666 10.7%

Statewide Occupancy

Percentage Forecast

Percent Change w.

Same Month in
Previous Year

August September
68.5% 64.7%
-0.8% 4.6%

October

64.2%

-1.3%



Deliverable 53
Utilize Tourism-Related Tax Collections and Statistics
to Inform Agency Operations

From: 2018 TourismEconomics Data

Estimates of Overnight International Visitors to South Carolina
(Thousands)

% Chg CY2017 v
Country of Origin CY2015 CY2016 CY2017 CY2016
Canada 491 425 430 1.1%]
Germany 25 25 30 18.5%
United Kingdom 23 23 23 -2.6%
~ 1° 7 . 1 Japan 18 20 21 3.7%
e I ivera b I es China 13 15 16 12.2%
France 13 12 11 -9.0%
Mexico 10 10 11 5.1%
Mexico 10 10 11 5.1%
South Korea 7 7 10 37.7%
Italy 7 8 8 5.6%
India 6 7 7 2.9%
Spain 6 6 6 6.9%
Netherlands 6 6 6 0.2%
Sweden 4 5 6 23.1%
Australia 5 5 5 1.2%]
Brazil 6 5 4 -10.6%
Switzerland 4 4 4 -6.9%
Ireland 3 4 3 -2.4%|




Deliverables

Deliverable 53
Utilize Tourism-Related Tax Collections and Statistics
to Inform Agency Operations

Greatest Harm: SCPRT uses this data to ensure that it's programs
are performing at their maximum and that the agency is
appropriately serving the state’s tourism industry and citizens.

Without this data SCPRT would be unable to evaluate its
performance of these responsibilities.



Section 3: SC Tourism
Performance and Forecast

Tourism
Performance
& Forecast




Performance
IVleasures

US Economic Growth

US Economic Indicators are currently very strong

AStock market — Growth from Mar ‘09 to Aug ‘18:

0 S&P 500 up 320%
U Dow Jones up 290%
L Nasdaq up 520%

(JHousing — Demand has nearly erased existing supply

1 2018 prices are much higher than previous peak in 2006
O New construction starting up late, +7.8%, Jan-June 2018

JU-3 Unemployment — Just 3.9% in July 2018.

O May U-3 level of 3.8% was an 18 year low.
U High school dropout unemployment of 5.1% for July was lowest ever,
down from 15.6% in 2009.



Performance
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US Tourism Growth

US tourism growth has been strong and consistent since
the Great Recession:

(d 101 consecutive months of growth in hotel room-
nights sold (2" longest in STR Inc. historical records)

(1 Domestic traveler spending in the US has grown an
average of 4.9% every year since 2009
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Growth in SC Tourism

Millons Hotel Room-Nights Sold in South Carolina Ave. +3.4%

20
1
1

1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017

(&)

o

(631

o

Millions South Carolina Statewide 2% Accommodations Tax Collections
Avg. +7.8%/yr

$40.0

$30.0

$20.0

$10.0

$0.0

90/91 91/92 92/93 93/94 94/95 95/96 96/97 97/98 98/99 99/00 00/01 01/02 02/03 03/04 04/05 05/06 06/07 07/08 08/09 09/10 10/11 11/12 12/13 13/14 14/15 15/16 16/17 17/18
Fiscal Year




Performance
IVleasures

Growth in SC Tourism

Millions

Gross Tourism Spending in South Carolina
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Tourism in South Carolina, 2018

Hotel RevPAR Hotel Room-Nights Sold Airport Deplanements

Jan-July 2018 Jan-July 2018 Jan-May 2018
2% Accommodations State Parks Spending on Visa Cards
Tax Collections Revenue in SC by Int’l Visitors

FY2017-2018 FY2017-2018 Jan-June 2018



South Carolina Tourism Forecast

Barring unforeseen collapse, US economic fundamentals
suggest several more years of economic growth;
(d Economy and jobs are hot but not overheating.
 Inflation seems to be under control currently.
J Tourism will likely continue to benefit.

International Visitor Volume to South Carolina

SR8, Domestic Visitor Expenditures in SC Thousands
900 -

$20 mngos 2017, 2022,
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e Historical ratios for US and SC South Carolina could get 20% growth 67 4
$16 domestic traveler spending continue from 2017 to 2022 700 -

e USTA's national forecast is correct
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